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41 Affirmations for Sending Your First Client Pitch

A moment to pause, reflect, and choose a useful next step.
1. | can write to a relevant person.
2. | can state the useful purpose of my message.

3. | can keep the proposal easy to understand.

N

. | can show one appropriate example.

5. 1 can make a respectful request for a next step.

6. | can accept that a reply is outside my control.

7. A pitch can explain one useful possibility.

8. | can address a person with a relevant need.

9. The recipient does not owe me a response.

10. I need not describe my entire professional history.

11. A specific example can support the message.

12. | can state why | am contacting them.

13. A respectful request can be easy to decline.

14. | can check the message for clarity before sending.

15. The first pitch is a practical learning step.

16. | need not use exaggerated praise to open a conversation.
17. A concise offer can respect the reader's time.

18. | can keep claims within the work | can deliver.

19. Sending creates information that endless editing cannot.

20. | can separate one response from my whole business future.
21. A follow-up can wait for an appropriate interval.

22. | can improve the next pitch through what I learn.

23. A suitable enquiry matters more than pleasing every possible buyer.

24. | can ask a question before assuming what the client needs.

@ Affluma Page 1 of 2



@ Affluma

25. A clear example can explain more than a long list of claims.

26. A respectful follow-up has a reasonable stopping point.

27. 1 can notice when a request falls outside my service.

28. A referral is a favour someone may freely decline.

29. | can describe the work | want more of.

30. Silence from one prospect does not explain the whole market.
31. | can keep exploring while an enquiry is undecided.

32. A mismatch can be identified before it becomes a difficult project.
33. I can listen for practical fit as well as enthusiasm.

34. A professional introduction does not need to hide a demand.

35. | can remain open to improvement without copying every trend.
36. | can make a process clearer before asking myself to work faster.
37. My personal worth does not rise and fall with every enquiry.

38. Good service does not require accepting disrespectful behaviour.
39. | can check the practical cost of an opportunity before pursuing it.
40. A sustainable business rhythm includes tasks that are not publicly visible.

41. A smaller clear offer can be more useful than an impressive vague one.

Choose words that feel believable. Pair them with a small action. Affirmations support reflection; they do not guarantee
outcomes or replace professional care.

Source: https://affluma.com/sending-first-client-pitch-affirmations/
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