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41 Affirmations for Ending a Client Engagement Respectfully

A moment to pause, reflect, and choose a useful next step.

1. | can review the relevant agreement.

2. | can communicate the decision through an appropriate process.
3. | can prepare a useful handover where required.

4. | can settle outstanding responsibilities accurately.

5. | can protect confidential information.

6. | can leave a clear record of the ending.

7. An ending deserves a clear process.

8. | can review responsibilities still outstanding.

9. Confidential information remains protected.

10. | need not turn a departure into a final argument.

11. A handover can be proportionate to the agreement.

12. | can state the relevant dates plainly.

13. A remaining payment or deliverable should be recorded accurately.
14. | need not promise support beyond what is agreed.

15. A professional tone can coexist with a firm decision.

16. | can seek guidance on unfamiliar obligations.

17. A customer can receive understandable next steps.

18. | can distinguish the ending from a judgment of the person.
19. A useful record can prevent later confusion.

20. | need not re-litigate every difficult moment.

21. An engagement can close with dignity.

22. | can carry learning into the next relationship.

23. | can understand a complaint before defending the business.

24. A genuine inconvenience can be acknowledged clearly.
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25. Private information deserves protection even in a public dispute.

26. A customer deserves accurate information about what happens next.
27. 1 can apologise for an error without promising an impossible remedy.
28. A limitation can be communicated without contempt.

29. A fair response does not require accepting abuse.

30. | can distinguish a required correction from a new request.

31. Consistency can build trust through ordinary small actions.

32. One review does not contain every customer's experience.

33. I can use an appropriate process when a concern exceeds my role.
34. A professional ending can still protect the person's dignity.

35. | can allow another person to consider an offer at their own pace.

36. | can choose a definition of growth that fits my responsibilities.

37. A competitor's public story leaves out information | cannot see.

38. Good service does not require accepting disrespectful behaviour.

39. | can learn from a business outcome without turning it into a character label.
40. | can ask what a customer actually needs before proposing a solution.

41. A sustainable business rhythm includes tasks that are not publicly visible.

Choose words that feel believable. Pair them with a small action. Affirmations support reflection; they do not guarantee
outcomes or replace professional care.

Source: https://affluma.com/ending-client-engagement-respectfully-affirmations/

@ Affluma Page 2 of 2



